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The purpose of these guidelines is to provide 
a standard for the implementation of our 
corporate identity across a range of media. 

It is always the simple
that produces the marvelous.

Amelia Barr

04

08

 12

 14

 18

LOGO

COLORS

TYPOGRAPHY

VISUAL ELEMENTS

CORPORATE COLLATERAL

Rationale
Construction
Font
Color Treatment
Versions
Tag Line Treatment

Primary
Secondary 
Primary Tints and Shades

Brand and Collateral Fonts
MS Office Fonts

Viverae Design Style 
Iconography
Photography

Letterhead
Envelopes
Business Cards



|  Style Guide Style Guide  |4 5

Rationale
The Viverae corporate logo is the core visual 
representation of our company. We must use the 
logo consistently to maintain our identity and instant 
recognition of our brand. 

Construction
The Viverae logo consists of two elements: wordmark 
and symbol. These elements and the combination of 
them are unique and must never be altered. 
They should always be used in accordance with 
these guidelines.

The use of the symbol in isolation should be carefully 
considered and implemented by a designer.
For print and web, the symbol must be used with 
the full logo nearby. It is not recommended that the 
symbol be used as a default identifier in place of the 
complete logo.

Logo Font
The proprietary logo font  in our wordmark represents 
the duality of technology and simplicity. It suggests 
the innovation that powers our products and services. 

It is not preferred to use the logo font in the wordmark 
for anything outside of the logo. 

Logo Selection
The stacked version of the logo is preferred.
The landscape version is only to be used when there 
is not enough space to allow for the stacked logo to 
be used, or when the stacked logo would be illegible.

Color Treatment
There are color breakouts for PMS, CMYK, RGB  
and Hex Code. PMS is preferred. These should be 
used whenever possible. No other variation of  
colors is approved.

The wordmark or symbol should never be used  
in colors or fonts other than those specified in  
these guidelines.

In communications, the clear space around the logo 
must be kept free of any elements, such as text, 
graphics, borders and other logos. This space is equal 
to the height of the letters in the wordmark.

Tagline Treatment
The Viverae tag line “We value wellness.” is only to 
be used in Corporate brand advertising. All usage of 
the tag line needs to be approved by the marketing 
department at Viverae.

The tag line is Proxima Nova Light with a kerning  
of -20 with no hoizontal or vertical scaling. It should 
be the same width as the word Viverae in the logo, 
and should be placed beneath the word Viverae 
at a distance equivalent to the space between the 
wordmark and symbol. 

STACKED LOGO
(preferred)

LANDSCAPE LOGO

PMS 2995 C :   Hex: 05a6df 
R:6, G:167, B:224 
C:73, M:16, Y:0, K:0

LOGO
Our logo is very important to us. It has gone 
through many iterations to get to the current 
version, and we love its bold, simplistic look.

LOGO LOGO

We value wellness.
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On a Background
When using the logo on a background, bold colors are 
preferred. Ideally one of Viverae’s primary colors.
A white logo is appropriate. If using a tinted logo, use 
no more than 15% of the background color tint for the 
logo color. 

Usage of 85% white often creates a color cast, so be 
sure to use either 100% white or 15% of the  
background color.

On Grey Backgrounds
If the background is less than 20% black, use of the 
PMS 2995 C logo is permissible. If the background is 
any darker, use the white logo. As always, use good 
judgement. If the logo seems hard to see, then use an 
alternate version that is easier to see.

To request vector or raster versions of our logo, please 
send and email request to branding@viverae.com

Logo Rules
We don’t mean to be a bummer, but there are a few 
places we must insist you not use the logo. Like we 
mentioned previously, if you are using good judgment, 
these situations shouldn’t arise. But if they do, here are 
the hard and fast rules.

1.  Never stretch or squish the logo.  
This is more common in PowerPoint documents 
than anywhere else. In any event, we like the logo to 
remain its pleasant, intended shape. If using Microsoft 
Office®, hold down the shift key to constrain the 
proportions when resizing the logo.

2.  Do not emboss or add a drop shadow. 
Please don’t try to fancy up the logo with a drop 
shadow or bevels. 

3.  Use high-contrast logo on background colors. 
High contrast is preferable when it comes to logo 
positioning. If the logo is similar to the background 
color, choose a different, more impactful logo. In this 
case, white would be preferred.

4.  Use 15% background color. 
If positioning the logo on a bold background (such 
as a Viverae primary color), use either the solid white 
logo or a logo that is 15% of the background color. 
Please don’t use a percentage of white or make up 
a percentage of the background color that you like, 
even if it’s pretty. We like to maintain some manner  
of consistency.

5.  Use full color on white backgrounds. 
Please use the full color logo on white backgrounds. 
Or black if the document is to be a black and white 
print. Ghosting the logo back softens the look we are 
trying to achieve.

6.  Please do not use the logo over busy backgrounds. 
If the background is a complex pattern or continuous 
tone image, either block out a place for the logo to 
go, or use a different image.

LOGO PLACEMENT
Although the logo is a very bold and easily 
discernible mark, it can be presented in a way 
that’s difficult to see. We’d like to avoid that.

LOGO LOGO

1

2

3

4

5
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PMS 206 C
Hex: d60037 
R:214, G:0, B:55
C:10, M:100, Y:78, K:2

PMS 107 C
Hex: fee01e
R:255, G:224, B:30
C:2, M:7, Y:96, K:0

shades are only to be used with charts and  
graphs or other objects that graphically measure 
data and statistics.

The secondary colors should never be used as 
core colors or as design element colors.

The Viverae® color palette has five primary colors to 
choose from. This allows for a healthy amount of color 
combinations and representation via color. However, 
we prefer to use a single color with the tints and 
shades that correspond to that color on single page 
documents. The use of complementary color is allowed 
as an accent color, but must be used sparingly to call 
attention to a single important fact or goal.

The use of multiple colors is best used when 
dividing sections of a large document, or as color 
representation in graphs and charts that have a large 
number of data sets.

The preferred order of primary color usage is listed 
here. PMS 2995 C is always the core go-to color. It is 
also the first color to be used when dividing sections by 
color coding.

Always use the CMYK, RGB, and Hex Code values 
listed here. DO NOT allow any art programs (i.e., 
InDesign, Illustrator, Photoshop) to convert the PMS 
colors to CMYK or RGB. The values listed here are 
independent of monitor conversion profiles. By using 
the values assigned on this page, we can better control 
color consistency for both printed hard copy and web-
based soft copy.

For print-based projects, use the PMS color if that 
option is available. If not, use CMYK values.

For web-based projects, use the RGB color values.
Our secondary color palette and its affiliated tints and 

COLORS
Our color palette is an extension of our brand. 
Bold and bright, yet simple and definitive.

PRIMARY COLORS
(in order of usage preference)

SECONDARY COLORS

PMS 2995 C
Hex: 05a6df
R:6, G:167, B:224
C:73, M:16, Y:0, K:0

1

PMS 7488 C
Hex: 7bc24d
R:124, G:194, B:77
C:56, M:0, Y:93, K:0

2

PMS 258 C
Hex: 914799
R:146, G:71, B:153
C:49, M:86, Y:1, K:0

3

PMS 715 C
Hex: fa8d29
R:250, G:141, B:45
C:0, M:54, Y:93, K:0

4

PMS 421 C
Hex: b2b3b2
R:178, G:179, B:178
C:31, M:24, Y:26, K:0

5

COLORS COLORS
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Hex: ff99b3  |  R:255, G:153, B:179  |  C:0, M:51, Y:9, K:0

Hex: a31827  |  R:163, G:24, B:39  |  C:24, M:100, Y:91, K:19

Hex: fce982  |  R:253, G:233, B:131  |  C:2, M:4, Y:60, K:0

Hex: f2c008  |  R:242, G:192, B:8  |  C:6, M:24, Y:100, K:0

Hex: eceeea  |  R:236, G:238, B:234  |  C:6, M:3, Y:6, K:0

Hex: ecedee  |  R:237, G:237, B:238  |  C:0, M:0, Y:0, K:7

PMS Cool Grey 1 C

PMS

CMYK

1/C BLACK

PMS 2995 C

PMS 715 C

PMS 206 C

PMS 704 C

PMS 421 C

PMS 7488 C

PMS 258 C

Hex: 5a5657  |  R:90, G:86, B:87  |  C:62, M:57, Y:54, K:29

Hex: 58585b  |  R:88, G:89, B:91  |  C:0, M:0, Y:0, K:80

PMS Cool Grey 9 C

Hex: 8dd7f7  |  R:141, G:215, B:247  |  C:40, M:0, Y:0, K:0

Hex: 46c8f5  |  R:70, G:200, B:245  |  C:59, M:0, Y:0, K:0

Hex: 007aa3  |  R:0, G:122, B:163  |  C:87, M:43, Y:21, K:1

Hex: 004d66  |  R:0, G:77, B:102  |  C:96, M:64, Y:41, K:25

Hex: cbefbd  |  R:203, G:239, B:189  |  C:21, M:0, Y:33, K:0

Hex: a8d389  |  R:168, G:211, B:137  |  C:37, M:0, Y:61, K:0

Hex: 357539  |  R:54, G:117, B:57  |  C:80, M:31, Y:100, K:19

Hex: 2b5328  |  R:43, G:83, B:40  |  C:80, M:42, Y:99, K:41

Hex: d1aad0  |  R:209, G:171, B:208  |  C:16, M:35, Y:0, K:0

Hex: b980b7  |  R:185, G:128, B:183  |  C:27, M:57, Y:0, K:0

Hex: 693370  |  R:105, G:51, B:112  |  C:67, M:93, Y:26, K:11

Hex: 412046  |  R:65, G:32, B:70  |  C:74, M:92, Y:42, K:43

Using a core color and its corresponding tints 
and shades helps us create a sense of unity 
and cohesiveness.

Hex: fcca9c  |  R:252, G:202, B:156  |  C:0, M:23, Y:40, K:0

Hex: fbab60  |  R:251, G:171, B:96  |  C:0, M:38, Y:70, K:0

Hex: c76305  |  R:199, G:99, B:5  |  C:17, M:70, Y:100, K:5

Hex: 633103  |  R:99, G:49, B:3  |  C:39, M:75, Y:100, K:50

COLORS COLORS

Primary Tints and Shades

Secondary Tints and Shades
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Brand and Collateral Fonts
Viverae uses Proxima Nova to support our clean 
simplified look and feel. Proxima Nova combines 
modern proportions with a geometric appearance and 
is widely supported on web-based platforms.
The core font family contains 7 weights ranging from 
very thin to exceedingly thick. Viverae uses Proxima 
Nova Thin, Light, Regular and Semibold. We do not use 
anything thicker than Semibold.

Body Copy on printed material should be Proxima 
Nova Light 11 point, with a leading of 13 and kerning of 
-20. Body copy color should be 80% black. 

Text should preferably be set in upper and lower-case, 
and aligned left with ragged right (not justified), and 
flush left with design elements.

Headline fonts preferably use thinner weights like Thin 
or Light; however, Proxima Nova Thin is only used on 
font sizes larger than 20 point. For fonts smaller than 
20 point, the designer should use Proxima Nova Light 
or Regular. Proxima Nova Semibold is used typically for 
subheads or call-outs.

Microsoft Office
The corporate font for Microsoft Office documents such 
as PowerPoint or MS Word is Century Gothic.
Century Gothic is similar to Proxima Nova in  
geometry and is a native font to Microsoft Office. This 
reduces font issues for any documents that might be 
used cross-platform.

TYPOGRAPHY
It is the designer/typographer’s task to 
match form with content; to create an 
authoritative document. —Nick Shinn

TYPOGRAPHY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@*) 0123456789

Proxima Nova Century Gothic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@*) 0123456789

THIN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@*) 0123456789

REGULAR

Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@*) 0123456789

SEMI-BOLD

Aa

Aa Aa

LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(.,:;?!£$&@*) 0123456789

Aa

TYPOGRAPHY
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Viverae Design Style
We favor the International Typographic Style approach 
to design. Utilizing a grid as a foundation for design 
makes your eyes happy and thankful, so we use a base 
grid for all designs. 

Sans serif fonts allow us to create orderly, clean, easy-
to-read layouts. Flush left unjustified body copy is 
preferred. We use 80% black body copy to reduce the 
stark contrast that can cause eye fatigue. 

Negative space, a.k.a white space or “the space 
between elements” is one of the most valuable 
elements of our design. An understanding of white 
space and how it increases content legibility, allows  
for more effective calls to action, creates balance  
and focus, and carries tone is paramount to our  
design process.

Iconography
Use bold, simple icons that easily convey the message.
Solid single colors are preferred unless the idea 
being conveyed requires multiple colors for ideal 
representation.

Photography
We believe in our culture and ourselves. For that 
exact reason, we use photos of Viverae employees 
on virtually all communications. The photos should 
be candid and topical. A photo of folks on a bicycle 
shouldn’t be used when talking about food. Again, just 
use good judgment and common sense.
 
To compliment our color palette, photos are converted 
to black and white and given a PMS 2995 C duotone 
cast. The duotone needs to remain fairly subdued. If 
using a color overlay to create the duotone, an opacity 
of no greater than 30% should be used.

The exception to this rule is when the audience is 
a financial institution or when the piece contains a 
large amount of metrics. For these exceptions, toned 
down corporate stock photography is acceptable. No 
photography is also acceptable in these instances.

VISUAL ELEMENTS
We feel you should use your creativity,  
but we do have a few key points to keep in mind.

DESIGN EXAMPLES

VISUAL ELEMENTS VISUAL ELEMENTS
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VISUAL ELEMENTS VISUAL ELEMENTS
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Letterhead and Envelopes
We reserve our pre-printed letterhead and envelopes 
for business-to-business and financial institution 
correspondence. Basically we use it for bankers  
and investors.

Business Cards
Our business cards have five varying backs, all 
centered around our Control + Alt campaign. They are 
great for all around use, or for sales, they can target  
prospective clients.

Templates
Viverae provides templates in Microsoft Office® for 
correspondence and information distribution. Please do 
not create your own MS Word document or PowerPoint 
document. To request one or all of our templates, send 
an email to branding@viverae.com.

CORPORATE COLLATERAL

Letterhead

Envelope

 

Document Title 
Document Subtitle 

Heading 1 
Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque 
laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi 
architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit 
aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione 
voluptatem sequi nesciunt. 

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, 
sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam aliquam 
quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis 
suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure 
reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui 
dolorem eum fugiat quo voluptas nulla pariatur? 

At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium 
voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati 
cupiditate non provident, similique sunt in culpa qui officia deserunt mollitia animi, id est 
laborum et dolorum fuga. Et harum quidem rerum facilis est et expedita distinctio. 

Sub Head 1 
cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime placeat 
facere possimus, omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem 
quibusdam et aut officiis debitis aut rerum necessitatibus saepe eveniet ut et voluptates 
repudiandae sint et molestiae non recusandae. Itaque earum rerum hic tenetur a sapiente 
delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis doloribus 
asperiores repellat. 

Sub Head 2 
unde omnis iste natus error sit voluptatem accusantium doloremque laudantium, totam rem 
aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta 
sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, 
sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro 
quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non 
numquam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat 
voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit 
laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure 
reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui 
dolorem eum fugiat quo voluptas nulla pariatur? At vero eos et accusamus et iusto odio 
dignissimos ducimus qui blanditiis praesentium voluptatum deleniti atque corrupti quos dolores 
et quas molestiasstrange new worlds to seek out new life and new civilizations to boldly go 
where no man has gone before. 

CORPORATE COLLATERAL CORPORATE COLLATERAL
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